THE AMERICAN NOVEL

to lead. Writers like Emerson Hough, Zane Grey, and Rex
Beaeh were on the whole nearer to Jack London than to
Cooper, and wrote their novels in red blood. With their spas-
modic energy, technical knowledge, stereotyped characters,
recurrent formulas, and lack of distinction in style or attitude,
they were welcomed by the motion pictures, and Hough's
chief novel The Covered Wagon (1922) had a huge and
influential success on the screen.

The frontier of the loggers, celebrated early in Stewart Ed-
ward White's The Blazed Trail, saw the rise of a mythical
hero in Paul Bunyan, evolved by men in camps from the Bay
of Fundy to Puget Sound. Paul is less a patron saint of the
loggers than an American (and Canadian) Munchausen,
whose fame for years was extended almost entirely by word
of mouth among lumbermen resting from their work and
contending with one another to sec who could tell the most
stupendous yarn about Paul's prowess and achievements. The
process resembled that in which peoples everywhere have
built up enormous legends about favorite heroes, ever since
Samson and Ulysses, or before. But the legend of Paul Bunyan
is essentially American in its specific geography, its passion
for grotesque exaggeration, its hilarious metaphors, its drawl-
ing, unblushing narrative method. Exaggeration such as that
in some of these stories amounts to genius. When Paul goes
west he carelessly lets his pick drag behind him and cuts the
Grand Canyon of the Colorado; he raises corn in Kansas
prodigious enough to suck the Mississippi dry and stop navi-
gation; he builds a hotel so high that he has "the last seven
stories put on hinges so's they could be swung back for to let
the moon go by." He finds a river that flows in a circle. He
hitches his Blue Ox to a crooked road and pulls it out straight
He accomplishes feats of eating and drinking and working
and fighting and loving that make him a rival to Hercules.
The legend grew for many years without the help of literature,
which it may be said to have entered by the way of advertising